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LET’S FACE IT, THE BEST SOURCE OF NEW CUSTOMERS 
COME FROM REFERRALS. 
Referrals are your low hanging fruit and typically come at the lowest cost of customer 
acquisition. Having a great internal referral SYSTEM is essential in almost every business.

INTERNAL REFERRALS DO HAVE DRAWBACKS HOWEVER. 
• They are ONE-ON-ONE CONTINGENT. Meaning, I may mention to a friend having a 

need that you can fulfill and that friend then gives me your name. 

• They are also TIME AND PLACE CONTINGENT. Meaning, as in the previous example, 
the timing has to be perfect and I need to be in the right place for me to get that referral. 

No matter, INTERNAL REFERRALS are a terrific source of new business but they are not 
always that easy to obtain.

LET’S CONTRAST INTERNAL REFERRALS WITH ONLINE  
REVIEWS OR “ONLINE REFERRALS” AS WE LIKE TO  
CALL THEM.
Online referrals (reviews) work for you all the time. They are on the job 24/7. If I’m 
searching for your product or service at 2 am, I will see you and your reviews.

They are ONE-TO-MANY. Your reviews (Google, Yelp, Facebook, etc.) can reach all the 
people who are searching for your services every day. Depending on the search volume for 
your keywords, that can mean a ton of people!

They are NOT TIME AND PLACE CONTINGENT like internal referrals because the person 
who finds your reviews is in the market for what you do and searching online! They are 
creating the time and place and you and your reviews are simply showing up.  

Now, you just need to GET THEM, get them in the RIGHT PLACES, and  
create an EVER-FLOWING SYSTEM to make it happen continuously.
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HERE IT IS! 

The ULTIMATE Guide to  
GETTING ONLINE REVIEWS

1 BE LISTED on as many review sites as possible. 

There are lots of third-party sites that allow customers to leave reviews. Here is a short list 
of some of the most popular. Depending on your industry, some these may not apply.

 

2 HAVE A BUTTON for people to leave 
you a review from the home page of 
your website. 

This page will lead over to another page on your  
site to collect reviews. 
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3 INCLUDE THE URL TO YOUR 
REVIEW PAGE on your website  
and in your email signature with  
a request to leave a review.

4 CREATE EMAILS TO REQUEST REVIEWS 
IF YOU USE AN EMAIL COMMUNICATION 
SOFTWARE, on a regular basis. 

Email client software such as Constant Contact, DemandForce,  
Infusionsoft, etc. can be used to help automate the system.

5 USE QR codes. 

Put QR Codes on your print pieces (flyers, postcards, brochures, 
etc.) to lead people to leave you reviews where you need them. You 
could have QR codes for Google, Facebook and Yelp for example.

6 PROVIDE YOUR CUSTOMERS 
WITH PRINTED INFORMATION  
on how to leave reviews on the 
places you need them most. 

Give them several options on where you want  
them and how to leave a review for each.

 

Robison Family Dentistry

Get a free code scanner for your phone:
Browse to iscan.it

In that box, you’ll see the 
Write a Review button.

Click on it and leave us a 
review!

If you’re not already logged into your 
Google account, you can do this from 
any Google page by clicking on the 
blue Sign In button at the top right.

How to leave us a review on Google

If you already have a Google or Gmail account, 
you can skip ahead to the next step. If you don’t, 
setting up one is simple:

• Go to accounts.google.com/signup
• Fill out the form, create a pasword and accept 

the terms of service and you’re ready to go.

To the right of the search results, you should see a 
box featuring our practice.

Once you’re logged in, do a Google search for: 
Jerome Faist DDS

In that box, you’ll see the 
Write a Review button.

Click on it and leave us a 
review!

If you’re not already logged into your 
Google account, you can do this from 
any Google page by clicking on the 
blue Sign In button at the top right.

How to leave us a review on Google

If you already have a Google or Gmail account, 
you can skip ahead to the next step. If you don’t, 
setting up one is simple:

• Go to accounts.google.com/signup
• Fill out the form, create a pasword and accept 

the terms of service and you’re ready to go.

To the right of the search results, you should see a 
box featuring our practice.

Once you’re logged in, do a Google search for: 
Jerome Faist DDS

REVIEW US
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7 WRITE AND SEND PERSONAL THANK 
YOU NOTES when anyone has provided 
great feedback. 

Request that they share their feedback online. 

8 GIVE YOUR HAPPY CUSTOMERS 
A CALL and ask them to provide 
their feedback online. 

9 ASK YOUR REVIEWING CUSTOMERS  
to cross promote their review in other  
places online. 

As an example, if they gave you a glowing review on 
Google, ask them to share it on Facebook too.

10 ASK, ASK, ASK. 

Get into the habit of asking everyone who has a 
pleasant experience of you to leave a review online. 
Giving them a small gift when asking can help to 
make this easier for your team.  
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ABOUT CREATIVEDGE MARKETING
Creativedge Marketing (CEM) is a full service marketing agency 
with a special focus in digital marketing. CEM has directly man-
aged over $25 million in advertising spending, utilizing virtually 
every marketing vehicle available.

They are experienced in designing and executing strategic mar-
keting plans and systems with a key strength in the ability to 
originate and implement change. Creativedge Marketing has 
expertise in both offline and online marketing and has worked with 
both B2C and B2B organizations.


